Memorandum of Understanding

Between

Campus Ministry Organization (CMO)
&

Student Volunteer Movement 2 (SVM2)

Duration:

This MOU will be evaluated on an annual basis to see that it is working well. The details of the
MOU are as follows.

Points of Agreement:

1.

SVM2 serves as a platform through the existing structures of campus ministry
organizations, denominations, training schools and mission sending agencies in a national
setting by developing Memorandum’s of Understanding (MOU) specifying the nature of the
relationship with each one.
SVM2 highlights the Mission Conferences that (CMO) holds through its country specific
web page.
SVM2 promotes the (CMO) on the country specific Partner Ministry Page of its website
(please send your logo & URL)
(CMO) links to www.SVM2.net from its organization’s website (see the page on the SVM2
site with downloadable banner).
SVM2 serves (CMO) through providing proven methods (The Four Core Components) for
developing cross-cultural mission vision which can be implemented into existing ministry
structures in order to most effectively serve the needs of the particular organization (see
pages 7-8 of Handbook):

1. Global Prayer Teams

2. Student Mission Sub-Groups

3. Bible Studies on God’s Heart for the Nations

4. Calling Message Bearers
(CMO) implements the Four Core Components and develops faith goals to pursue through
their organizational structure in the following categories (see pages 8-9 of Handbook):

1. Number of Global Prayer Teams

2. Number of Student Mission Sub-Groups

3. Number of Bible Studies

4. Number of Message Bearers
Such goals from (CMO) contribute to the national goals being pursued across the Four
Sectors of the student mission world.
(CMO) makes their staff and student leaders nationally aware of the vision of SVM2 and
encourages them to become “Affiliates” of the initiative as they are led by the Spirit (see
pages 5-6 of Handbook).
SVM2 makes available additional helpful tools and resources for “Affiliates” seeking to
equip and envision their students regarding focused mission vision, such as (see pages 10-




10.

11.

12.

13.

14.

15.

16.

11 of Handbook):
a. Equipping Article Library
b. Free weekly “Abandoned Times” e-bulletin which includes challenging and
equipping articles regarding living wholeheartedly for Jesus and involvement in His
global purpose.
c. MP3 Library of messages relating to the Student Mission Movement
d. Message Bearer Journey online curriculum to prepare and train potential message
bearers
e. Annual “21 Days for Global Harvest” international prayer campaign
f. Abandoned Devotion Prayer Gathering model with all pertinent pieces
(CMO) integrates the Four Core Components and other equipping materials into their
mission conferences according to how these align with the particular strategy of the
conference.
(CMO) encourages every student participating in their short-term mission trip program to
implement the Four Core Components and other resources as applicable into their campus
ministry and local church settings as a way to keep their own heart engaged and to spread
the vision to others.
(CMO) designates an “Organizational Facilitator” to help implement the vision and tools at a
national level within their organization (see pages 5-6 of Handbook).
(CMO) “Organizational Facilitator” provides SVM2 International Facilitation Center with
detailed statistic information every four - six months of the progress made toward the
specific goals set of the Four Core Components to track progress.
(CMO) sends the “Organizational Facilitator” (see below), “Affiliates” and other interested
parties to the annual “GO Summit” national goal setting meeting (see page 11 of
Handbook).
(CMO) encourages “Affiliates” to mobilize student leaders for participation in the annual
IGNITE Training Conference (see page 11 of Handbook). (CMO) is invited to have a booth
at this event for publicity.
SVM2 leaders are available to serve (CMO) through speaking engagements for
conferences, special meetings, seminars, etc.
Before any program is commenced the (CMO) will be duly informed, consulted, involved
and carried along.



